
SEVEN QUESTIONS
TO ASK ABOUT YOUR 
MBA PROGRAM

1. Is the program rigorous?
Your MBA education should equip you with the knowledge and skills to succeed in a diverse, global, and

ever-changing business environment; lead in your organization; communicate your vision to stakeholders;

and work productively with employees, customers, and the community. The Saint Rose MBA, a rigorous 36-credit* 

program accredited by the Association of Collegiate Business Schools and Programs, helps you develop advanced

knowledge of organizations and their business functions, and focus on accounting, marketing, finance,

human resources, or technology.

*The Saint Rose MBA program is 36 credits for those with an undergraduate degree in a business area, or with significant
business work experience.

3. How much attention will I receive from professors?
It’s hard to learn if you rarely get to speak with your instructor. Saint Rose’s program has one of the lowest

student-faculty ratios you’ll find anywhere (14:1), and your professors are happy to work one on one with you

whenever you have questions or want feedback.

5. How long will I have to earn my degree?
Go at your own pace: Complete the Saint Rose MBA program in as little as 11 months

(on a full-time study schedule), or complete the program part-time in three to four years.

Start at the beginning of any term (terms start in September, January, and May.)

2. Does the program work for my schedule?
If you work, have a family, or are a military service member, it can be difficult to get to campus for conventional

class times. With the Saint Rose Flex MBA program, you attend class whenever and however you want:

   • On campus: Learn in a traditional classroom setting.

   • Remotely, in real time (synchronous): Interact with your professor and classmates from wherever you are.

   • Online (asynchronous): Watch video of your class whenever your schedule allows – at night, on your    

      lunch hour, on the weekends.*

No need to register for any specific option. Change it up week to week, if you want. Can’t make it to campus for 

faculty office hours? Schedule a video chat or phone call with your professor at your convenience.

*International students may have to fulfill specific requirements for attending classes on campus.

4. Will I have strong career prospects?
An MBA program should prepare you for a great business career in your chosen field or industry, whether you 

want to move up the corporate ladder, change industries, or make a total career pivot. Within a year of graduating, 

95% of our graduates report they’re employed in their field of choice. You’ll find our alumni in such organizations as 

Bank of America, Moody’s, Amazon, LinkedIn, and the U.S. Armed Forces.
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7. How affordable is it?
Private colleges are cost-competitive with state institutions. When you factor in various forms of Saint Rose financial 

assistance, such as grants, scholarships, and assistantships, your average per-credit cost ranges from $443 to $688 

(as opposed to SUNY institution’s per-credit cost of $619*). Be sure to explore our financial-aid options, discounts for 

employees of our partner organizations, any employer-offered reimbursements, and veteran or military benefits.

(We also have special funding for veterans at Saint Rose.)

*Based on 2018-19 tuition.

6. Is the culture collaborative or competitive?
Make no mistake: Our professors hold you to the highest academic standards, and you’ll often find yourself 

in friendly competition with bright, high-achieving classmates. But faculty, students, and alums are unfailingly 

supportive and helpful. You’ll build networks and relationships that will enhance and amplify your career long

after you leave campus.

Have more questions?
Advisors and faculty are available to answer your admissions and academic questions on campus, via phone,

or Skype. Contact grad@strose.edu to begin the process.

• Management  
 communications/social   
 responsibility

• Organizational behavior  
 and management

• Budgeting and cost analysis

• Managerial economics

• Human resource management

• Marketing management

• Managerial finance

• Production and  
 quality management

• Strategic management 

• Elective courses in your career  
 interest, such as management,   
 marketing, finance, business   
 analytics, or computer science

• Internship, as appropriate
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